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Abstract

Public spaces are becoming increasingly open due to the dynamic development of social media,
which allows citizens to communicate freely and equally. However, access gaps, algorithmic bias,
and the marginalization of certain groups show that not everyone has the same opportunity to
participate. This study highlights the issue of inequality in digital communication and the
importance of creating an inclusive space for all groups. The objective of this research is to
analyze how inclusive communication is defined and implemented on social media and in digital
communities, as well as to evaluate the role of social media in shaping communities that are
equitable, inclusive, and participatory. The method used is a literature review relying on a
systematic literature review based on a multi-database approach and tactically developed a
combination of keywords relevant to the research topic. The study results indicate that social
media platforms have great potential in democratizing participation, amplifying the voices of
marginalized groups, and building cross-cultural solidarity. Serious obstacles still exist in the
form of the digital divide, algorithmic bias, and experiences of online hostility. Case studies from
various platforms show that the success of inclusive communication depends on strategies that
are culturally sensitive, community-based, and sustainability-oriented. This research recommends
the importance of cross-sector collaboration and the integration of inclusive values into digital
platform design, public policy, and organizational communication strategies. These findings are
expected to contribute both conceptually and practically to creating a more fair, safe, and
representative digital space for all.
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INTRODUCTION

The introduction should provide a clear background, a clear statement of the problem. The
digital age has not only brought technological change, but has also fundamentally transformed
human communication. In a matter of seconds, someone in rural Kalimantan can now chat directly
with colleagues in Europe, access the world's libraries, or voice their aspirations to a wide
audience through social media. Global connectivity, once considered a utopian dream, is now a
reality that is ingrained in everyday life [1][2]. However, behind this rapid wave of innovation
and unlimited connectivity lies a significant and crucial challenge: how to ensure that this digital
space is truly open and accessible to everyone [3][4]. This space is not only intended for those
who have sophisticated devices, stable networks, or high digital literacy.

Advances in digital technology that open up cross-border communication access leave real
problems. There is still a reality that is often overlooked, namely that not all individuals have
equal opportunities to participate meaningfully in the digital space (digital divide) [5][6]
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Infrastructure gaps, economic limitations, and digital literacy disparities are major obstacles and
challenges for many communities, especially those in disadvantaged areas, the elderly, and people
with disabilities [7][8][9]. It is not only a matter of technical access, but also the ability to
understand, evaluate, and use information critically [10][11][12]. As a result, the digital space,
which should be a shared space, risks widening the gap of new digital-based social exclusion.

In addition, the digital space holds an irony that is increasingly evident in everyday life.
Amidst claims of unlimited connectivity, more and more individuals are experiencing social
alienation despite being physically close to one another [13][14][15]. Direct interactions full of
empathy and affection are slowly being replaced by fast-paced virtual relationships, which are
often shallow and fragmented. Social media does provide a space for self-expression, but it also
creates new social pressures that encourage comparison, image-building, and even digital fatigue
[16][17][18]. This is where the urgency of digital literacy cannot be delayed. Digital literacy
encompasses not only the technical ability to operate devices, but also ethical, empathetic, and
critical awareness in interacting in the digital space. Effective digital literacy programs emphasize
the importance of ethics, empathy, and awareness as core competencies, enabling individuals to
behave responsibly, understand the social impact of their actions, and be sensitive to the feelings
and perspectives of others [19][20][21][22]. Education, both formal and informal, plays a key role
in equipping society to not only be users of technology, but also active subjects who are able to
maintain their quality of life amid the rapid pace of digitalization.

Not all citizens enter the digital space from the same starting point or line. There are still
many marginalized groups due to economic, geographical, age, gender, or disability factors, who
are unable to fully enjoy the benefits of the digital space. In fact, in some cases, the digital space
reinforces existing inequalities, as access to information, job opportunities, and social
representation is more easily obtained by those who are already digitally literate [23][24].
Therefore, amid the euphoria of technological transformation, a fundamental question arises: is
this shared digital space truly inclusive, or does it only belong to a select few who are already
prepared?

Social media, as one of the most prominent manifestations of the digital revolution, has
transformed far beyond its original function as a communication tool. Social media has become
a new, highly dynamic public space, where various discourses, from the lighthearted to the
revolutionary, grow and spread rapidly [25][26][27][28]. Platforms such as Facebook, X
(formerly Twitter), Instagram, TikTok, and various other local applications have now become
open stages where anyone, from ordinary citizens to public figures, can speak, be heard, and even
influence collective opinion. This transformation has made social media a new arena for public
discussion, civil mobilization, and oversight of power, thereby playing an important role in social
change and the formation of civil society [29][30][31][32]. It is in this space that ideas flow
endlessly, social issues gain traction, and new solidarity is formed organically.

We can see how humanitarian campaigns can go viral in a matter of hours, social movements
grow from simple hashtags, and small businesses find their market without having to rent physical
stores [33][34][35]. Social media has blurred the lines between the private and public spheres,
between entertainment and advocacy, between consumers and producers of information
[36][37][38]. However, it is important to realize that the power of social media also has serious
consequences. When everyone has the opportunity to speak, new challenges arise, such as
misinformation, hate speech, and polarization becoming part of the mainstream that is difficult to

476
Copyright © 2025, Waska Warta, Tansah Rahmatullah.


10.33830/osc.v3i1.7001

PEN The 7™ Open Society Conference (OSC) 2025
OCIETY
Faculty of Law, Social and Political Science
ONFERENCE
Universitas Terbuka
DOI: 10.33830/0sc.v3i1.7001/ ISSN: 3032-2227

control [39][40][41]. This is where social media becomes a complex political, economic, and
social arena, a place where power is renegotiated, values are questioned, and collective identities
are constantly being shaped and reframed [42][43][44]. Therefore, understanding social media is
not just about understanding the technology, but also about understanding how it shapes our lives
today. The transformative potential of social media in building equitable communities does not
automatically materialize. Without the right approach, digital platforms can deepen existing gaps,
create echo chambers, and exclude certain groups from full participation in public discourse
[45][46][47]. In this context, the concept of inclusive communication becomes very relevant.

The research questions for this study encompass two aspects. First, how can the concept and
implementation of inclusive communication be realized through social media platforms in
forming an equitable digital community? Second, what are the contextual challenges, structural
barriers, and relevant effective strategies in building inclusive digital communication, particularly
in the context of Indonesian and Southeast Asian societies? In line with this, the objective of this
research is to analyze how inclusive communication is defined and implemented in social media
spaces and digital communities, as well as to evaluate the role of social media in forming
equitable, inclusive, and participatory digital communities.

The significance of this research lies in its contribution to three main aspects. From a
theoretical perspective, it enriches our understanding of inclusive communication in the digital
age, particularly in social media and online communities. From a practical perspective, it can
serve as a reference for communication practitioners, social media managers, policymakers, and
activists in creating a more open and equitable digital space. From a social perspective, this
research supports efforts to create a fair digital society where everyone can participate without
exception.

METHOD

Methodology A literature study was used in this research with a comprehensive systematic
literature review approach to analyze the role of inclusive communication and social media in
building an equitable digital community. This approach was chosen for its ability to synthesize
findings from various relevant research sources and provide a holistic picture of the topic under
study. The systematic literature review methodology enables researchers to identify, evaluate, and
synthesize all research relevant to the research question objectively and transparently [48][49].
This approach also allows for the identification of gaps in existing research and provides
recommendations for future research [50][51][52].

The literature search using a multi-database approach involving SciSpace, Google Scholar,
PubMed, and ArXiv was followed by a combination of keywords relevant to the research topic.
The questions (queries) and criteria used are as follows:
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Table 1. Query and Criteria

Database Query
SciSpace How does inclusive communication on social media
platforms contribute to building an equitable digital
community?
Google Scholar Inclusive social media communication in digital
communities builds equity in Indonesia.
PubMed Social media, inclusive communication, digital
communities, health equity
ArXiv Inclusive technology, social media platforms, building
communities, and equitable access
Criteria
Inclusion » Publications discussing inclusive communication in a

digital context

* Research on social media and community building

» Studies on digital inclusion and equitable access

* Publications in English and Indonesian

* Publications from 2015-2024 to ensure contemporary
relevance

Exclusion » Publications not relevant to the research topic

* Articles without full-text access

» Publications without clear methodology

* Duplicate publications

(source: Researcher’s compilation)

This study involved a gradual literature selection process, beginning with the identification
of relevant titles and abstracts, followed by a review of articles that passed the initial stage. Each
piece of literature was then evaluated based on its methodological quality and contribution to the
topic, while important information was extracted for further analysis [50][53][54]. The analysis
was conducted using a thematic approach, which enabled researchers to identify patterns and key
themes from various sources. Coding, data grouping, and synthesis were carried out to strengthen
understanding of the issues under review [55][56]. The entire process was conducted with validity
in mind, through the use of various credible sources, systematic recording, and peer review
[48][57]. However, limitations such as access to paid publications and a lack of sources in
languages other than English/Indonesian remain important considerations. This study also
upholds academic ethics to ensure that every citation is properly acknowledged and that the results
of the study are presented honestly and constructively for the development of inclusive digital
communication science and practice.

RESULTS AND DISCUSSION
Based on systematic searches, this study successfully identified and analyzed literature from

various academic databases. The distribution of literature based on the source is as follows:
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Table 2. Literature Review Results

Database Results

SciSpace 100 publications relevant to inclusive communication and social
media.

Google Scholar 20 academic publications on digital community building.

PubMed 5 publications focusing on the public health aspects of digital

inclusion.
ArXiv 10 publications on inclusive technology and social media

platforms

Temporal analysis shows that research interest in the topic of digital inclusive communication
has increased significantly in the last five years, with peak publication occurring in the 2020-2024
period. This is an indication that the relevance and urgency of this topic are in a contemporary
context. From reviewing various literature, a number of main themes emerge that provide a
complete picture of the dynamics of inclusive communication in the current digital landscape.
First, there is a growing consensus on how digital inclusive communication is defined and
understood. Although each source has a different approach, the common thread remains clear.
Digital inclusive communication is understood as a collective effort to ensure that digital spaces
are accessible, representative of diversity, and open to the widest possible participation. Three
aspects form its foundation: (1) technical accessibility, where digital technology and content must
be user-friendly for everyone, including those with physical or cognitive disabilities; (2) content
representation, which requires the inclusion of diverse voices and experiences without
marginalization; and (3) equal participation, which opens space for everyone to engage
meaningfully, not just symbolically.

Second, social media, as one of the main architectures of digital communication today, plays
a multifaceted role. Its role is highly complex, and sometimes even contradictory. On the one
hand, these platforms are facilitative, providing the technological infrastructure that enables
people from diverse backgrounds to form communities, share views, and interact through various
forms of communication such as text, images, sound, and video. However, social media platforms
also act as mediators. Through algorithms and policies, platforms determine what is visible and
what is hidden, as well as who gets a platform and who is barely heard. Interactions are regulated
in such a way and often without users fully realizing it. Furthermore, social media also acts in a
transformative way, not only facilitating communication but also changing how people
communicate. New social norms emerge, political and social participation practices evolve, and
even personal and collective identities are reshaped within these digital spaces.

This study found that inclusive communication in the digital age cannot be viewed from one
perspective alone, but rather is the result of dynamic interactions between technology, platform
policies, and constantly evolving social actors. Therefore, understanding the role of social media
in this context is not just a matter of recognizing its features, but also of delving deeper into how
it influences the way we present ourselves, express ourselves, and connect in the digital space.

Longitudinal analysis shows the evolution of progressive and relevant research on digital
inclusive communication in response to technological dynamics and social demands. From 2015
to 2017, researchers focused primarily on issues of access to technology and the digital divide.
These issues were seen as the foundational starting point for understanding the structural barriers
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hindering equitable participation in the digital space, particularly for vulnerable and marginalized
groups. Entering the period from 2018 to 2020, research directions began to accommodate issues
of inclusive design and digital accessibility, with an emphasis on how communication platforms
and systems can be designed to ensure fair engagement for all users. Meanwhile, from 2021 to
2024, recent studies have begun to highlight the dimensions of algorithmic justice and
representation. This focus marks a more critical epistemological shift toward the role of
technology in reproducing or correcting social inequalities, while also emphasizing that inclusive
communication is not solely about infrastructure but also concerns fairness in digital visibility
and narratives.

Research in the field of inclusive communication in the digital space shows a diversity of
methodological approaches that reflect the complexity of the topics studied. Qualitative studies
still dominate with a share of around 40%, using methods such as digital ethnography, in-depth
interviews, and content analysis. These approaches enable researchers to delve deeply into
subjective experiences, social dynamics, and communication practices that take place in an ever-
changing digital context. Meanwhile, quantitative studies account for about 35% of total
publications, using methods such as surveys, analysis of data from digital platforms, and
experiments. These approaches provide a broader generalization and support the statistical
mapping of communication patterns. On the other hand, the use of mixed methods reached 25%,
combining the strengths of qualitative and quantitative approaches. This combination is widely
used to gain a more holistic understanding, both from a social context and empirical data
perspective, especially in examining complex issues such as digital exclusion, algorithmic justice,
and the representation of marginalized groups.

An analysis of inclusive communication practices in the digital space shows that the success
of their implementation is greatly influenced by several key supporting factors. Platforms that
adopt universal design principles tend to be more inclusive because they are able to accommodate
the needs of users from various backgrounds. In addition, the existence of a proactive and
responsive content moderation system that addresses potential discrimination or symbolic
violence helps to create a safer and friendlier digital environment. Communities with leadership
that represents diversity in terms of gender, ethnicity, and life experiences also exhibit more open
and participatory communication patterns. Furthermore, digital literacy programs that emphasize
the importance of ethical and inclusive communication have proven to enhance users' awareness
of their social responsibility when interacting online.

However, there are still a number of structural barriers that hinder the creation of truly
inclusive communication. Algorithms on various digital platforms often reproduce and reinforce
existing biases in society, such as gender and ethnic stereotypes. The gap in access to technology
and low digital literacy among vulnerable groups also deepens social exclusion. Patriarchal or
non-accommodating social norms further reinforce these barriers. Equally important, the business
model of digital platforms that prioritize engagement for economic gain tends to sacrifice the
values of inclusion and equality.

Various social media platforms currently play a crucial role in shaping inclusive
communication, each with its approaches and challenges. Facebook, through its Groups and
Communities features, enables individuals to connect based on shared interests and identities,
while providing tools such as moderation and fundraising to support advocacy. However, user
trust is often tested by privacy issues and algorithms that can exacerbate polarization. Meanwhile,
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Twitter (or X) is known as a real-time public discussion platform. With features like hashtag
activism and Spaces, this platform can serve as a tool for social empowerment. Unfortunately,
character limits and the risk of online harassment make it less welcoming for vulnerable groups.
TikTok offers a different approach, emphasizing young people's creative expression through short
videos. Features like duets and adaptive algorithms open up space for diverse voices, though
concerns remain regarding moderation and data security. On the other hand, local platforms like
LINE, WeChat, Zalo, and others emphasize the importance of cultural context. With a deep
understanding of language, norms, and local preferences, these platforms create a more
emotionally and socially connected digital space for their users. All these examples show that
building inclusive communication in the digital world is not just about technology, but also about
sensitivity to the diverse needs and identities of people.

In the context of Southeast Asia, inclusive digital communication practices face unique
regional challenges. Linguistic diversity requires communication strategies that are sensitive to
the plurality of languages and dialects. Disparities in digital infrastructure development between
countries or regions reveal inequalities in online participation. Dominant collectivist values can
strengthen social cohesion, but also have the potential to suppress diverse individual expression.
Variations in regulations between countries result in differences in the level of digital rights
protection and inclusion policy frameworks.

Literature studies have found that Indonesia is an interesting case due to its combination of
rapid growth in social media users and high demographic complexity. With a huge number of
internet users and a wide range of cultural and socioeconomic diversity, Indonesia is an important
arena for the formulation of inclusive communication policies and practices. However, there are
still major challenges, particularly in ensuring equal access in remote areas.

Theoretically, these findings emphasize the importance of developing a new conceptual
framework that aligns the principles of inclusive communication with the dynamics of the digital
space. An interdisciplinary approach that integrates communication science, technology studies,
and social studies is needed to produce a more contextual and responsive theory. The practical
implications of these findings include the need for inclusive platform design in terms of both
features and policies, the development of organizational communication strategies that take into
account audience diversity, and advocacy for public policies that guarantee digital rights and
equal participation for all citizens.

Based on a literature review, this study proposes a “digital inclusive communication model”
that is integrative and adaptive to the dynamics of the digital space. This model consists of four
main interconnected components: input, process, output, and feedback. The input component
includes the basic elements that form the foundation of inclusive communication, such as
participant diversity, content and perspective variation, availability of technological and human
resources, and the surrounding social and cultural context. Next, the process component contains
the interaction mechanisms that enable inclusive communication, including moderation and
facilitation, content curation and distribution, dialogic interaction among members, and
continuous learning and adaptation. The output component describes the concrete results of the
inclusive communication process, such as increased participation from diverse groups, the
formation of more equitable dialogue quality, the growth of a cohesive digital community, and
the emergence of collective innovation. Finally, the feedback component plays a crucial role in
sustaining the model through evaluating the effectiveness of strategies, identifying barriers,
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adapting to changes in community needs, and learning from best practices that have proven to be
inclusive and transformative.

Indicators of success in inclusive digital communication must be formulated
comprehensively and multidimensionally to capture the complexity of interactions that occur in
the digital space. Quantitatively, success can be measured through participation rates among
diverse demographic groups, equitable distribution of content contributions, member retention
rates, and the reach and visibility of content that reflects the representation of groups that have
historically been marginalized. Meanwhile, qualitative indicators emphasize deeper and more
contextual dimensions, such as the quality of interactions and dialogue among users, the level of
satisfaction and sense of belonging felt by community members, perceptions of fairness and
engagement, and the impact of communication on the overall psychosocial well-being of the
community. This approach enables the evaluation of inclusive communication not only from a
statistical perspective but also in terms of how effectively the digital space fosters a sense of
community, equality, and mutual respect among its participants.

The implementation of inclusive digital communication faces interrelated challenges in the
technical, social, and economic spheres. Technically, resource constraints, the complexity of
accessible systems, difficulties in evaluation, and the need for continuous innovation are major
obstacles. Socially, resistance from dominant groups, differences in values, the difficulty of
building consensus, and the risk of tokenism complicate inclusion efforts. Meanwhile, economic
challenges include high implementation costs, business models that do not support inclusion,
uncertainty about benefits, and competition with other commercial interests. These three aspects
require a strategic, cross-sectoral, and long-term approach.

Effective inclusive communication strategies start with a deep understanding of diverse
audiences through approaches such as social listening and user testing [58], which enables more
accurate identification of community needs and preferences. The implementation of inclusive
design is also key, ensuring digital accessibility for users with diverse abilities and backgrounds.
Additionally, content strategies that feature diverse representation have proven effective in
strengthening a sense of engagement and belonging, as they reflect a wide range of experiences
and perspectives. Community-based approaches also play a crucial role, by creating digital spaces
that facilitate organic social interaction, from discussions about daily life to civil issues, thereby
naturally strengthening social connections and solidarity [59].

Inclusive communication initiatives in the digital space are now more than just discourse;
they have been put into practice. One example is @konekindonesia on Instagram, which focuses
on raising awareness of disability issues through educational content, personal stories, and policy
advocacy [60]. With accessible visual designs such as subtitled videos and high-contrast
infographics, the platform has successfully expanded its reach and strengthened the community
of people with disabilities in Indonesia. On a global level, Platform X plays an important role in
amplifying marginalized voices. Features such as hashtag campaigns and Spaces have enabled
movements such as #MeToo to grow into cross-cultural solidarity that fosters a digital public
space that embodies justice and equal dialogue [59]. However, challenges such as online
harassment and a lack of protection remain important reminders of the need for a safe digital
space.

In academia, social media is used to expand support for researchers from underrepresented
groups. Academic Twitter, for example, provides opportunities to share research, build
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relationships, and create cross-institutional communities [61]. Despite the positive impact, risks
such as public pressure and harassment still need to be anticipated with a supportive community
approach. Online forums have also proven effective in encouraging community participation on
environmental issues. With an inclusive design and connection to local action, these forums can
bridge technology with locally-based knowledge solutions. In Southeast Asia, digital inclusion
programs are showing tangible results. Thailand is training seniors and rural communities in
digital literacy, while Malaysia is empowering women through digital security training and
entrepreneurship support. The results include increased participation and reduced access gaps.
Platforms like LINE and WeChat Work have also successfully adapted to local contexts. LINE
accommodates Thai culture with a local interface and inclusive features, while WeChat Work
supports cross-language organizational communication and interaction styles. From all these case
studies, it is clear that success lies in approaches rooted in community, culturally sensitive, and
designed for sustainability. Despite ongoing challenges, collaboration and contextual innovation
have proven capable of creating a fairer and inclusive digital space.

CONCLUSION

The main priorities for promoting social cohesion in the realm of digital literacy are e-
inclusion, digital citizenship, research, and policy. Improving digital literacy and equal access to
technology are fundamental to building an inclusive digital community. In terms of policy, there
is a need to develop policies that support digital inclusion and address the technology access gap.
These policies must consider the needs of vulnerable and marginalized groups. Regarding the
evaluation of the effectiveness of inclusive communication strategies, the implementation of a
comprehensive evaluation system to measure the effectiveness of inclusive digital communication
strategies is important and crucial. This includes the development of metrics that can measure the
real impact on inclusion and equality. Additionally, multi-stakeholder collaboration between
social media platforms and community organizations that emphasize diversity, equity, and
inclusion (DEI) and normalize the struggles faced by many people with mental health issues is
necessary.

In this perspective, Indonesia faces unique challenges in implementing inclusive digital
communication, including cultural diversity, language, and varying levels of technology access.
Therefore, the implementation of digital communication management in inclusive and sustainable
economic recovery through the importance of targeted and coordinated digital communication
planning is a very important part. Additionally, civil society organizations in Indonesia play a
vital role in bridging the digital gender gap through various programs such as advocating for
women's rights, promoting digital literacy, and empowering women economically. This role,
whether directly or indirectly, will contribute to enhancing the capacity of women and other
vulnerable groups.

Research shows that a “periphery-centric” approach can be a tactic for digital inclusion and
exclusion in Indonesian villages. This approach emphasizes the importance of considering the
local context in the implementation of digital technology. Studies on the transformation of social
capital in Indonesia's digital society highlight the importance of building an inclusive, respectful,
and tolerant society in the digital age. This requires improving digital literacy, enforcing strict
policies, strengthening online networks, and promoting constructive dialogue.
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