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Abstract

The purpose of citing this journal is to describe the concept of digital marketing based (search engine
optimization) in marketing strategies for freshwater lobsters. The research method uses qualitative
descriptive research with data collection techniques using library research. Digital marketing is a new
way to increase customer growth. One of them is using the waterfall method. There are two factors in
optimizing a website using SEO, namely on page optimization and off page optimization. The use of SEO
is often used to improve the position of a website, which is a structured and sequential (step by step)
approach system in digital-based business development. The stages with specification of user needs, then
proceed through the design stage, namely planning, modeling, building and delivering the system to
users, supporting the resulting software in a complete way so that it has an impact on the resulting traffic
and sales.
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Introduction

The era of society 5.0 is an era that applies the concept of modern science-based knowledge to
serve human needs (Shiroisji et al., 2018). This concept focuses on the implementation of technology, one
of which is in the field of marketing (Wijaya et al., 2023). The increase in marketing which is a shift from
conventional to digital methods is considered more prospective because of the possibility of potential
consumers to get all kinds of information related to products and make direct transactions via the internet
(Arifin et al., 2019).

Marketing freshwater lobster business based on online media makes it easier for SMEs to expand
their business reach, and the low cost required is one of the main reasons for marketing a business in
digital media. The advancement of digital technology and digital marketing has had a positive impact on
freshwater lobster SMEs. In general, this digital marketing strategy can direct consumers to visit the
business website that has been created. The creation of this website cannot be separated from the desire of
consumers to be able to buy products online, because consumer experience in buying products can
influence subsequent purchasing decisions (Cetina et al., 2012).

The world of social media involves most people around the world, not just individuals and devices
that can connect. Digital marketing includes integrated and interactive marketing that allows consumers,
producers, and market intermediaries to interact with each other (Purwana ESD, Rahmi, 2017).

So the use of electronic search engines such as Google is a basic component for business owners,
one of these strategies is by optimizing search engines or known as SEO (search engine optimization).
SEO is a way to develop a website so that it has an attractive level of visibility, as well as increasing
greater search results on the timeline (Sohail, 2012). A series of these processes can be carried out
systematically through search engine algorithms to go to the specified website. This principle is used to
obtain quality page traffic in the top search list of Google (Hernawati, 2013).

In 2009, the phenomenon of online media sales increased with easy access to the internet through
social media platforms (Bungai et al., 2024); Siminto et al., 2024). E-commerce, for example, has many
benefits for freshwater lobster farmers to increase their income in the digital sector (Palinggi &
Limbongan, 2020).
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One of the successful entrepreneurs in the freshwater lobster sector is the owner of the Blaster
Farm cultivator located in Bula'an Jorong 1 Sigunung Nagari Lubuk Basung, Agam. Based on the results
of interviews with employees of the Balster Farm cultivation, the method used in the freshwater lobster
marketing strategy is the waterfall method which is a structured and sequential approach system in
developing a digital business. Stages with user needs specifications, then continued with the planning
stage, modeling, system development and system delivery to users, support for the software produced in
full (Nurmiati & Sofa, 2021).

Based on the description above, the author shows how the influence of marketing strategies with
SEO methods and freshwater lobster business strategies in digital marketing, further research is needed to
see the influence of social media in marketing through electronic media, by connecting many users
around the world in the interaction process, search engine optimization marketing strategies can easily
find stalls in a business in the form of a website.

Research Method

This study uses a qualitative method, with a relevant literature study approach to understand the
phenomena that occur in the context of agricultural cultivation. This qualitative research method is often
used by academics in the fields of humanities, social, and religion, as explained by Silalahi (2006). In this
study, data collection techniques were carried out through in-depth interviews with employees at Blaster
Farm. Through interviews, researchers tried to explore their experiences and views on the cultivation
practices applied, as well as the challenges faced in the process.

In addition to interviews, data were also obtained from other sources, including websites and
literature or library materials that can be accessed online. This approach provides a strong theoretical
basis for more in-depth analysis. The results of this data collection will be cited and used as a reference in
writing scientific articles, so that they can provide a meaningful contribution to the development of
knowledge in the fields of agriculture and cultivation.

Result and Discussion
Digital Marketing

Digital marketing has developed over time until now, illustrations of product and service
marketing using digital have become more useful for getting consumers and building consumer
preferences, promoting products, retaining consumers and increasing sales following the definition of the
American Marketing Association (Kannan & Hongshuang., 2016).

In business promotion, an important factor in marketing a product is social interaction on digital
media (Abshor, Hasiholan, & Malik, 2018). So that the opportunity to penetrate the export and local
markets can be applied from e-commerce, supported by the existence of a payment system and fulfillment
of orders from buyers is an important thing in accessing payments digitally, from the company. The
facilities needed to build these things are grouped into infrastructure (generally including systems that
integrate interconnected parts, security issues, wireless networks, networks), e-process (generally
payment and logistics issues), e-market (generally marketing and advertising issues), e-communities
(audience and business partner issues), e-service (Customer Relationship Management, Partnership
Relationship Management and other services), e-content (supported by content provider operators). All of
these forms must exist to support e-commerce activities on social media.

The implementation of digital marketing can be activities, processes and institutions facilitated by
digital technology to communicate, create and provide value to customers and other stakeholders. Digital
technology can be used as a process of creating certain values through customer experience and
interactions between customers because of changing customer habits and switching to digital technology
products in addition, younger customers are dubbed digital orientation in the ranks of buyers (Bughin et
al., 2015).

In addition, digital marketing can also be called an internet-based marketing strategy (Wardhana, 2015).
The internet is part of a lifestyle that influences human lifestyle patterns. Roger in (Rahardjo., 2011)
revealed the characteristics of the internet as follows:

1. Interactivity, the ability of technology to accommodate interactions between individuals from a
distance directly. This communication is very interactive so that participants are able to
communicate more accurately, effectively, and satisfy consumers.

2. Demassification, participants can share messages with a large number of people from different
locations at the same time.

3. Asynchronous, the ability to send and receive messages at any desired time.
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In addition, the use of digital marketing in marketing strategies has several advantages, including the
following:

1. Global reach, the use of websites makes it possible to interact with social media globally with
minimal investment and find new customers.

2. Lower costs, traditional marketing methods are much more expensive than well-planned and
targeted digital marketing because digital marketing can reach the right customers at a much
lower cost.

3. Trackable and measurable results, digital marketing can be measured through online metrics
tools, web analytics or others to make it easier to determine how effective the promoted
marketing strategy is and provide accurate information about how customers use the website
created.

4. Profiling, The more they buy, the more detailed the customer profile is obtained, meaning that
the acquisition of customer data who visit the website is made to provide data on customers who
frequently buy products.

5. Openness, careful use and management of social media will build customer loyalty and create a
reputation for being easy to engage with.

6. Social currency digital marketing allows creating attractive advertising promotions using
content. This content (images, videos, articles) can gain social currency that is passed from user
to user and goes viral.

7. High conversion rates have a website, unlike other media that require people to build and make
phone calls, or go to a digital marketing store so that the customer is only a few clicks away
from purchasing. In addition, digital marketing can run smoothly and take place with customers.

Some of the weaknesses and challenges of digital marketing that must be considered include:

1. Skills and training
Rapidly changing digital marketing tools, platforms, and trends require up-to-date information
and the right knowledge and skills to carry out digital marketing because it is the key to
successful marketing.

2. Time-consuming
Creating marketing content and optimizing online advertising promotions can be
time-consuming. Because it is a measure of success in ensuring return on investment..

3. High competition
Facing global competition means that customer reach becomes global as well. This is a challenge
in itself in attracting customer attention.

4. Security and privacy issues
The use and collection of customer data is still a legal consideration, therefore, digital marketing
requires guarantees so as not to get caught up in legal cases.

Search Engine Optimization (SEQO)

According to Ledford (2009) SEO is a search technique that uses phrases or keywords that contain
indicators contained in web pages, then the information will be indexed by the engine. Simply put, Sohail
(2012) explains that search engine optimization is a way to develop a website page to have a high level of
visibility and ranking in search results. SEO optimization in general consists of two parts, namely On
page and Off page optimization.

Implementation of SEO Techniques
1. On Page Optimization

On Page Optimization is an optimization process carried out on the website, this technique
optimizes the website page by searching for the targeted keyboard application in it. The benefits on your
site will be considered more relevant by the search engine site (Amin, F., & Nurraharjo, E. 2019).
Basically on page optimization has many factors, but if we find out more, actually on page optimization is
still related to the placement of keywords in the structure of the website page consisting of title tags,
description meta. content, external linking, internal linking, images, header tags, page speed, schema
markup. for example, when we type "translation services" in the Google search box, we will find many
websites that offer translation services in it.
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Figure 3.
On Page Optimization

2. Off Page Optimization

Off Page Optimization is an SEO optimization step for a website that is carried out outside the
website's page (external). The off page optimization method is closely related to back links. Backlinks are
links from other websites to the website in question. A backlink can be likened to a recommendation, the
more people recommend a website, the greater the website will be in getting attention from search
engines. As (Permana, 2019) stated that there was a significant increase in the number of purchases based
on the number of website visitors using search engine optimization (SEO) techniques. The following is an
explanatory image of off page optimization, all of which are backlinks.

COMRADE T
Posts |
.. Social Guest |\
- media posting
| Links ‘Branding_-
Videos |
Figure 4.
Off Page Optimization

Freshwater Lobster Marketing Strategy

The waterfall strategy in Blaster Farm cultivation provides an explanation in freshwater lobster
marketing, this approach is very structured and sequential (step by step) in developing a digital-based
business. The stages with user needs specifications are then continued through the design stage, namely
planning, modeling, system development and system delivery to users, support for the software produced
in full (Nurmiati & Sofa, 2021). The stages of the waterfall method can be seen in the image below.
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Figure 1.
Waterfall Method Stages - https://agusdar.wordpress.com

The stages of the waterfall model are:

1.

Needs Analysis

Analyzing the needs required in planning, both in the form of documents and other sources that
make "E-Commerce Design for Freshwater Lobster Cultivation Partnerships" can help in
determining solutions to existing problems, both from the user and admin side.

System Design

Software design involves abstracting the basic software system and identifying its
representations and relationships. This system design stage groups the system requirements, both
hardware and software, by forming an overall system design.

Writing Program Code

At this stage, a series of programs or software design program units can be realized by testing
which involves verifying that each unit meets its specifications.

Program Testing

A system is said to be complete if the individual program units are combined and tested to
ensure whether they are in accordance with the software requirements or not. After testing, the
software can be delivered to the customer.

Implementation and maintenance

This stage includes the longest stage after the system is installed and used in real life.
Maintenance always involves correcting errors that were not found in previous stages, improving
the implementation of the system unit, and improving system services as new needs arise.
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Conclusion

Based on the results of the explanation that has been concluded above, the author shows a
significant influence of marketing strategies using SEO methods and freshwater lobster business
strategies in the context of digital marketing. Business steps taken through digital platforms greatly
facilitate marketing and expand consumer reach. With the implementation of this strategy, freshwater
lobster businesses can increase visibility and competitiveness in an increasingly competitive market.

The results of this study indicate that digital media, especially social media, has a major influence
on the marketing process. Now consumers do not need to come directly to the store to find the lobster
they need, so transactions become more practical and efficient. The existence of social media allows for
better interaction between sellers and buyers, facilitates the communication process and speeds up
transactions. Thus, it is recommended that freshwater lobster business actors continue to develop their
digital marketing strategies by utilizing analytical tools to understand consumer behavior and improve
consumer experience. In addition, business actors should also collaborate with influencers on social
media to further increase the reach and appeal of their products.

Reference

Abshor, M. U., Hasiholan, L. B., & Malik, D. (2018). Pengaruh harga, promosi dan kualitas produk
terhadap keputusan pembelian produk torabika duo (Studi Kasus di Area Kabupaten Demak). Journal
of Management, 4(4).

Amin, F., & Nurraharjo, E. (2019). Optimasi Website Penjualan Buku Menggunakan Metode Search
Engine Optimization (SEO) On Page dan SEO Off Page.

Arifin, B., Hudalil, A., & Ahiruddin, A. (2019). Konsep digital marketing berbasis SEO (Search Engine
Optimization) dalam strategi pemasaran. Ekombis Sains: Jurnal Ekonomi, Keuangan dan Bisnis, 4(2),
87-94.

Bughin, J., Chui, M., & Manyika, J. (2015). An executive’s guide to the Internet of Things. McKinsey
Quarterly, 4, 92-101.

Bungai, J., Setiawan, H., Putra, F. A., Sakti, B. P.,, & Sukoco, H. (2024). Digital Marketing Strategy in
Education Management: Increasing School Visibility and Attractiveness. al-fikrah: Jurnal Manajemen
Pendidikan, 12(1), 110-122.

Cetina, 1., Munthiu, M. C., & Radulescu, V. (2012). Psychological and social factors that influence online
consumer behavior. Procedia-Social and Behavioral Sciences, 62, 184-188.

Chaffey, D. (2013). Definitions of E-marketing vs Internet vs Digital marketing, Smart Insight Blog.
Retrieved February 16, 2020.

Visibility Dalam Webometric. In Seminar Nasional Matematika dan Pendidikan Matematika.

Kannan, P. K., & Hongshuang, L. (2016). Digital Marketing: A Framework. Review and Research
Agenda.

Mustika, M. (2019). Penerapan teknologi digital marketing untuk meningkatkan strategi pemasaran snack
tiwul. Journal Scientific and Applied Informatics, 2(2), 165-171.

Palinggi, S., & Limbongan, E. C. (2020, January). Pengaruh internet terhadap industri ecommerce dan
regulasi perlindungan data pribadi pelanggan di indonesia. In Semnas Ristek (Seminar Nasional Riset
Dan Inovasi Teknologi) (Vol. 4, No. 1).

Putra, F. A., & Suseno, B. D. (2022). Industrial Revolution 4.0 as a Strategic Issue of Higher
Education. International Journal of Scientific Research and Management (IJSRM), 10(2), 3045-3051.

Rahardjo, M. (2011). Metode pengumpulan data penelitian kualitatif.

726 | ISCEBE Vol.1 No.1



ISCERBE

The 1* International Student Conference on Economics and Business Excellence (ISCEBE) 2024
e-ISSN: xxxx-xxxx/Vol. 1 No. 1 (2024)

Shiroishi, Y., Uchiyama, K., &Suzuki, N. (2018). Society 5.0: For Human Security and Well-Being.
Computer, 51, 91-95. https://doi.org/10.1109/MC.2018.3011041

Silalahi, U. (2006). Metode penelitian sosial.

Siminto, S., Perdana, 1., Kamaruddin, M. J., Rijal, S., & Putra, F. A. (2024). Social Media Marketing
Strategy in Increasing Student Enrollment and Retention. al-fikrah: Jurnal Manajemen
Pendidikan, 12(1),202-213.

Sofa, A., & Nurmiati, S. (2021). Perancangan Sistem Informasi Penyewaan Safe Deposit Box (SDB)
Berbasis Web Pada Bank Mandiri Kantor Cabang Utama (KCU) Cikini. Incomtech, 10(1), 32-37.

Wijaya, A., SPd I, M. M., Putra, F. A., Dermawan, L., Sos, S., Masine Slahanti, S. E., ... & El Munadiyan,
A. (2023). MANAJEMEN PEMASARAN (Marketing Mix 7P Produk Barang dan Jasa). Penerbit
Lakeisha.

727 | ISCEBE Vol.1 No.1



